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Confined within these pages are stories that
explore the benefits and challenges of the 4th
Industrial Revolution and how we, within the
CEMS community can harness this revolution
to make the world a better place. We will explore
the interactions between humans and robots at one
of Japan’s largest investment bank and brokerage
firms. We will unearth a deeper understanding of
why data has become the new oil and how
blockchain has the potential to become as powerful
as the internet. We will also examine how managers
and companies can adapt to not only survive, but
thrive in an ever-changing world that is impacted
rapid changes in industry and regulations.
It is through the collective sharing of ideas that
members of the CEMS community will be the force
of positive change in such an unpredictable world.
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F E AT U R E AR T I C L E

he thing about disruption is that it’s not new.
It’s been happening for centuries. Just think of
the steam engine and the radical impact it had
on the transportation and energy sectors, giving rise
to mechanized production during the first Industrial
Revolution.
What is different is the rate and scope of
disruptive change that is taking place in today’s
economy, what many consider to be the 4th
Industrial Revolution. In last years’ Recent Graduate
Survey, the biggest challenges CEMS graduates felt
they will face as global business leaders in the 21st
century is the rate of technological or digital
advancement. The reality is that disruption has
become the new normal.
In this new age of instability, traditional
management models developed as a consequence
of the 1st Industrial Revolution are being challenged.
In this new economy, the skill sets that worked well
in the past to optimize processes are giving way to a
new order of needs around creativity and emotional
intelligence. According to the World Economic
Forum, “with the avalanche of new products, new
technologies and new ways of working, workers are
going to have to become more creative in order to
benefit from these changes.” In many ways, not
only will people need to learn how to adapt to these
new technologies, but also unlearn previous ways of
operating and thinking. The good news is that CEMS
partner institutions are working together to prepare
themselves and CEMS graduates to be ready for
the future.
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CAN THE 4TH INDUSTRIAL
REVOLUTION MAKE THE
WORLD A BETTER PLACE?

“According to the World
Economic Forum, ‘with the
avalanche of new products,
new technologies and new
ways of working, workers
are going to have to become
more creative in order to
benefit from these changes’ ”

The innovative CEMS-HSG course
‘Disruption and Innovation in
International Business’ explores
how disruptive technologies can
make the world a better place.
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HOW TECHNOLOGICAL
DISRUPTION LEADS TO
GREAT FINTECH SERVICES
The CEMS-Corvinus business project
saw five CEMS students involved in a
business project working alongside with
MasterCard Advisors to assist a real
client, a mid-sized Hungarian bank.
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DISRUPTIVE TECHNOLOGY:
MANAGING IN AN AGE OF
INSTABILITY
It is often said that technology transforms lives. The digital revolution is opening up new visions
for the future from intelligent homes and appliances to driverless cars and genetic modelling
which can create new drugs that target diseases previously thought incurable.
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A CEMS student project at
Nomura Securities takes us into
the world of Fintech, banking robots
and beyond

For companies to be and remain
competitive in the future, they will have
to increase the speed with which they
innovate and create new digital initiatives.

There are two schools of thought: those
who believe Blockchain will unshackle
us from financial institutions, and those
who doubt its chances of success.

Insights into how disruptive technology
shapes and re-invents business,
management and entrepreneurship
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Taking a hard look at the US Presidential
election to share the lessons we can
learn from disruption in digital media.

Exploring the CEMS-Hilti business
project to explain how the construction
and maintenance giant harnesses
digital disruption to provide innovative
customer solutions

How KONE harnesses technological
disruption and the CEMS partnership
into an opportunity for developing
value for its customers

Drawing on his research Leslie Willcocks
demonstrates a balanced view of the
future human-machine relationship
while advocating an adapt-as-you-go
strategy for people and organisations

BANK ADVISOR
VERSUS BANK ROBOT:
HOW FINTECH CAN
DOVETAIL THE TWO

METHODS IN THE
MADNESS: SOCIAL MEDIA
AND LESSONS FROM
POLITICAL LEADERSHIP
ELECTION CAMPAIGNS

DIGITAL DISRUPTION:
AN OPPORTUNITY
FOR CULTURAL
TRANSFORMATION

ON TRACK TO TRANSFORM
DISRUPTION INTO
OPPORTUNITY

BLOCKCHAIN:
TECHNOLOGY AS
POWERFUL AS THE
INTERNET?

GOING UP IN THE
WORLD: TECHNOLOGICAL
DISRUPTION CAN DRIVE
CUSTOMER BENEFIT

BUSINESS AND
MANAGEMENT ON
THE EDGE: HOW
TO SURVIVE IN AN
ERA OF CHAOS

THE ‘HUMAN TOUCH’
WILL STILL HAVE
A PLACE IN WORK
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